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UNIVERSAL DESIGN

The design of all products and environments to be usable by all people 
to the greatest extent possible without the need for specialized design.
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THE PRINCIPLES WORK MOST EFFECTIVELY 
WHEN USED TOGETHER
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UNIVERSAL HOMES



MANY STYLES

TYPICAL NEIGHBORHOOD



PRESENTING UNIVERSAL HOMES

• Works well
• Looks good
• Lifestyle
• Flexibility
• Customization

• Resale value
• Family and friends
• Ease of use
• Comfort and convenience
• Market appeal

UNIVERSAL DESIGN FEATURES

• Step free entrance – no ramp
• Key Function areas
• Usable bathroom – can be adaptable
• Bedroom – can be adaptable room
• Laundry – can include rough-in
• Kitchen – work surfaces, reachable storage

• Flooring
• Hallway width









UNIVERSAL DESIGN IS THE SAME AS….

• Accessible Design
• Visit-able Design
• ADA Compliant Design
• Barrier Free Design
• Specialized Design
• Assistive Technology
• “Handicapped” Design

A NEW AGE EUPHEMISM?



ENTRANCE - RAMPS

Jon Sanford, RERC on Work Place Accommodations, Atlanta, GA

ENTRANCE - RAMPS



UNIVERSAL ENTRANCE



RENOVATED ENTRANCE



VERY ACCESSIBLE – NOT UD

VERY ACCESSIBLE – NOT UD



MIXED BAG

FAMILY FOCUS



FAMILIAR KITCHEN FEATURES

Storage



HOME TECHNOLOGY

TOO MUCH



USEFUL – NOT UD



INTEGRATED SOAP DISH

INTEGRATED TOWEL BAR/HAND HOLD



UNIVERSAL HOMES







WHO BENEFITS FROM UNIVERSAL DESIGN
• People who have some physical or sensory limitation
• People with hidden disabilities
• Families, friends and co-workers
• Average people in poor conditions
• People with health problems
• Women who are pregnant
• Those with temporary disabilities
• Movers
• Delivery people
• All of us – all of society

UNIVERSAL DESIGN



UNIVERSAL DESIGN

Reflects the understanding that 
variation in human form and 
performance is ordinary and 

expected.
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